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Program Overview

The program ran from 10/22/07 to 5/1/08.

The core of the program sent targeted PatientLink™ messages to
patients picking up the following categories of prescriptions: Select
Hydrocodones, Benzodiazepines, Sleep Aids, and Oxycontin.

The above messages were communicated with patients in the
following states as per the government study on abuse rates:. AR,
AZ, CA, CO, ID, IN, KY, LA, MA, MI, MN, MT, NC, NH, NM, NV,
OK, OR, RI, SC, TN, UT, WA, WI, WV, WY.

This state criteria allowed Catalina to use approximately 6,300 of
Its 15,000 pharmacies for distribution (2007 count).

In addition to the above prints, the program included a
PharmAware® message. This message was communicated to
over 75,000 pharmacists in the network. The message printed six
different times over 12 days to achieve this reach. This execution
occurred during November 2007.



Program Overview
SAMHSA PatientLink™ Copy

“Keep Prescription Drugs Out of Reach. An alarming number of teens and young

adults are misusing prescription medications to get high. More than 60% say prescription drugs are
easy to get from the family medicine cabinet.

Prevent Prescription Drug Abuse. store your prescription drugs in a safe, secure place
and count your pills regularly.”

“Dispose of Unused Prescription Drugs. A growing number of adults and teens are
getting high from prescription drugs, and the majority report getting the drugs easily and for free from a

friend or relative. Prevent Prescrlptlon Drug Abuse. Dispose of your unused prescription
drugs properly. Mix unused drugs with coffee grounds, kitty litter, or another undesirable substance and
place in a sealed container before disposing in the trash. Prescription drugs should not be flushed down
the toilet unless specifically instructed to do so. Where community prescription drug take-back programs
exist, they are a good way to dispose of unused pharmaceuticals. “

“Is Someone Misusing Your Prescription Drugs? one in five teens reports
intentionally misusing someone else’s prescription drugs to get high. Nearly half say they get the

medications from friends and relatives for free. Prevent Prescription Drug Abuse. store

your prescription drugs in a safe, secure place and count your pills regularly. Mix unused medications
with an undesirable substance and place in a sealed container before disposing in the trash.”

“For more information, visit www.samhsa.gov/rxsafety, call 1-877-
SAMHSA-7 (726-4727), or talk to your pharmacist.”



n

Prints per period
Trigger November | December January February March April Cumulative Cumulative
program patient reach
prints

Select 1,444,269 1,455,936 | 1,788,052 626,987 1,427,82 | 1,761,723 | 8,504,790 4,278,213
hydrocodones 3
Benzodiazepines 593,186 593,482 931,448 548,203 225,187 517,776 3,409,282 1,595,184
Sleep aids 468,986 463,958 654,431 512,773 465,404 550,649 3,116,201 1,132,971
Oxycontin 84,100 85,752 107,748 40,224 88,086 106,913 512,823 153,441
Patient Link total 2,590,541 2,599,128 | 3,481,679 1,728,187 | 2,206,50 | 2,937,061 | 15,543,096 | 7,159,809
prints 0




Readership

e Based on assumptions from the Catalina 2007
Readership Study

Cumulative
Program Prints

Cumulative
Patient Reach

8,504,790 4,278,213
3,409,282 1,595,184
3,116,201 1,132,971

512,823 153,441

15,543,096 7,159,809

Of those who received
the SAMHSA materials:\

— 85% or 6,085,838 read
some or all of the
attachment they received
with their prescription.



Interest

e Based on assumptions from the Catalina 2007

Readership Study . Of those who read the

Cumulative SAMHSA materials:

— 48% or 2,921,202 kept the
6,085,838 materials for future
reference.

o Of those who kept the
SAMHSA materials:
— 26% or 759,513 shared the

content with at least one
other person.




PatientLink™ Delivers Trusted
Results

 Based on the Catalina 2007 Readership Study

— Only physicians and pharmacists are seen as providing more
trustworthy information than the PatientLinkTM messages

Source Rating
Your physician 4.7
A pharmacist 4.3
Information attached to or include with prescription 4.1
A nurse at your physician’s office 4.0
Web site about specific brand of medication 3.6
Web site about specific medical condition from nonprofit/government 3.6
Web site about medical condition sponsored by pharmaceutical company 3.3
Literature brochures distributed in aisles of pharmacy 3.2
Mail sent to my home, sponsored by a pharmaceutical company 2.9
Information sent via email, sponsored by a pharmaceutical company 2.9
Ad in magazine about medication 2.7
TV ad about medication 2.7




Additional Opportunities: CheckoutRx®

 Program minimums ¢ CheckoutRx® lets you:
— Length: 6 months — Reach 120 million

— Investment: $150,000 households;
— Trigger messages based on
an historical purchase when
the consumer is at the

checkout counter (in over
22,000 stores);

— Target consumers who have
historically purchased
alcoholic beverages and
many types of “teen lifestyle”
products (acne products, teen
magazines, etc.) with a
message about talking with
their children about underage
drinking.



Sample CheckoutRx® Message

 “There’s a new dealer in town. These days,
teens don’t have to go out looking for drugs; they
can just go to the medicine cabinet. Educate
yourself. Find out more at www.theantidrug.com.
You can stop the dealer.”

Catalina shared this concept with the Office of
National Drug Control Policy (ONDCP) to
Increase awareness of Iits prescription drug
abuse prevention program. This CheckoutRx®
message would print along with recelpts at the
register and would target over-the-counter
cough medicines. ONDCP is considering this
project, and has renewed its pharmacy project
for the fall due to its overwhelming success.




Future Opportunities for SAMHSA

« The SAMHSA Pharmacy Outreach program was
very successful and allowed the Agency to reach
a large, but targeted, audience at a very low cost
per message (less than $0.04/print and
$0.07/patient).

e Future opportunities could include the following:

Updating the ad copy;
Adding an incentive for patients to visit the Web site;
Changing the targeted products; and

Expanding the Prescription Drug Abuse Prevention program
to include the CheckoutRx® Program (for additional
prescription drug abuse prevention messages or to promote
underage drinking prevention messages).
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